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JOB DESCRIPTION 
 

TITLE 
   Director Communications 

NUMBER 
   50025877 

JOB FAMILY 
   Executive 

GRADE 
    DIR 

DATE REVIEWED 
   January 2013 

FLSA CLASSIFICATION 
    Exempt 

JOB SUMMARY 
Responsible for leading and overseeing all external and internal communications strategies, policies and activities 
supporting the reputation and identity of Puget Energy, and its primary subsidiary, Puget Sound Energy. In addition 
to advising senior management, this includes the company’s brand management, media relations, customer, 
employee, executive and financial communications, public involvement, corporate events, Web sites, and corporate 
printing services.  
 
Develops, coordinates and implements division-wide and company-wide strategies and tactics that integrate all 
appropriate customer market strategies for all customer segments. Includes oversight and management of 
marketing activities for energy efficiency programs, green power program, contractor referral services, gas growth, 
and other customer-driven programs as required. 
 
Upholds the safety compliance standards inherent in PSE’s operating and/or field procedures related to work 
responsibilities. Promotes and supports a culture of total safety. 
 

JOB RESPONSIBILITIES 

 Employee Safety, Development & Team Building - Providing employees with coaching, feedback, and 
developmental opportunities and building effective teams: 
 Demonstrates a passion for safety. Promotes and supports a culture of total safety including eliminating 

at-risk behaviors by conducting safety audits and inspections, eliminating hazards and near misses, and 
attending safety meetings. 

 Sets clear expectations and holds employees accountable for performance as well as safety 
goals/targets where applicable. 

 Oversees training and development of employees directly and indirectly managed and makes effective 
staffing decisions. Ensures required training is successfully completed. 

 Challenges and inspires employees to achieve business results.  
 Accountable to ensure employees adhere to legal and operational compliance requirements, as well as 

safety standards.  
 Conducts and ensures the completion of performance reviews. 
 Provides coaching, direction and leadership support to team members in order to achieve employee, 

business, customer and safety results. 

 Manages Communications department and budget, and develops professional communications staff.  

 Sets the internal and external corporate communications strategy to help achieve business goals and protect 
and enhance the company’s reputation.  

 Advises senior management on communications implications of various and alternative actions under 
consideration. 

 Develops and implements communications strategies, policies and programs on a wide variety of issues from 
local tactical initiatives to important public policy matters. 

 Manages crisis communications. 

 Develops internal and external two-way communications channels in support of business objectives. 

 Advises business leaders on communications strategies and activities tied to meeting department goals. 

 Develops and maintains strong relationships with department heads and colleagues across the company to 
achieve steady and useful two-way communications channels up and down and throughout the organization. 

 Implements a wide and growing variety of communications vehicles and message channels. 

 Activities will include advertising, marketing communications and project marketing for all PSE programs.   

 Responsible for providing oversight for all customer research, market segmentation, and market intelligence 
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functions.   

 Oversight and management duties also include management of the customer renewable program to ensure 
efficient and impactful marketing of the green power program, and the small scale renewable program. 

 Corporate leader. 

 Industry and community leader. 

 Serves on local, regional and association committees and boards. 

 Performs other duties as assigned. 

MINIMUM QUALIFICATIONS / KNOWLEDGE / SKILLS / ABILITIES 

 BS/BA degree in Communication, Journalism, Public Relations, Marketing, Advertising, Business or other 
related field of experience.  

 10 years experience in corporate marketing and/or communications positions.  

 Excellent leadership skills, setting and managing goals and proven record leading teams, preferably in a 
marketing environment. 

 Skills and experience in collaboration and team building. 

 Demonstrated ability to manage projects, work with other departmental teams and deliver on commitments. 
 

DESIRED QUALIFICATIONS / KNOWLEDGE / SKILLS / ABILITIES 

 10 to 15 years experience in a variety of communication or marketing positions including utility-related 
organizations.  

 Experience building or rebuilding a corporate marketing function. 

 Strategic thinker. 

 Excellent communication, interpersonal, management, and organizational skills. 

 Ability to influence superiors, colleagues and subordinates to achieve business results. 

 Utility or energy field experience. 

 


