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JOB DESCRIPTION 
 

TITLE 
   Manager Natural Gas Marketing & Development 

NUMBER 
    50018750 

JOB FAMILY 
   Operations 

GRADE 
    13 

DATE REVIEWED 
   May 2012 

FLSA CLASSIFICATION 
    Exempt 

JOB SUMMARY 
Develops and implements strategies that foster the direct use of natural gas considering the total resource view. 
Identifies and manages the regulatory, operational, political and market constraints/facilitators to direct use of gas. 
Manages PSE's continued expansion and system utilization. Coordinates with other efforts in company, especially 
energy efficiency and renewable platforms/efforts. 
 
Upholds the safety compliance standards inherent in PSE’s operating and/or field procedures related to work 
responsibilities. Promotes and supports a culture of total safety. 
 

JOB RESPONSIBILITIES 
 Employee Safety, Development & Team Building - Providing employees with coaching, feedback, and 

developmental opportunities and building effective teams: 
 Demonstrates a passion for safety. Promotes and supports a culture of total safety including eliminating 

at-risk behaviors by conducting safety audits and inspections, eliminating hazards and near misses, and 
attending safety meetings. 

 Sets clear expectations and holds employees accountable for performance as well as safety 
goals/targets where applicable. 

 Oversees training and development of employees directly and indirectly managed and makes effective 
staffing decisions. Ensures required training is successfully completed. 

 Challenges and inspires employees to achieve business results.  
 Accountable to ensure employees adhere to legal and operational compliance requirements, as well as 

safety standards.  
 Conducts and ensures the completion of performance reviews. 
 Provides coaching, direction and leadership support to team members in order to achieve employee, 

business, customer and safety results. 
 Develops a clear corporate position and vision for the efficient direct use of natural gas and for asset 

optimization; 
 Analyzes and plans natural gas direct use strategies, markets and end-use opportunities including fuel 

conversion; 
 Develops measurement methodology that effectively balances financial, customer, resource, operational and 

environmental concerns; 
 Coordinates market research that informs strategy development, market understanding and technical expertise; 
 Identifies and coordinates process improvement initiatives as needed to make the "gas hook up" process for 

customers and trade allies simple and affordable; 
 Works with specifiers, trade allies and engineering firms to grow the efficient specification of natural gas; 
 Works with stakeholders in local, regional and national initiatives to achieve outcomes consistent with company 

policies and interests. 
 Performs other duties as assigned. 

MINIMUM QUALIFICATIONS / KNOWLEDGE / SKILLS / ABILITIES 
 Minimum eight years of increasing responsibility with utility natural gas programs or market planning including 

at least two years of supervisory experience.   
 Bachelor’s degree in business, economics, planning, marketing or other relevant field. Relevant experience 

may be substituted for a degree. 
 Experience leading large multi-departmental, inter-disciplinary teams.  
 Ability to work successfully with external stakeholders representing diverse interests. 
 Strong analytical, organizational, and project management skills.  
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 Excellent oral/written communication skills.  Ability to make presentations to a wide range of internal and 
external audiences.   

 Demonstrate clarity of vision/purpose, managerial courage and sense of objective independence balanced with 
ability to respect and work with a diverse range of perspectives. 

DESIRED QUALIFICATIONS / KNOWLEDGE / SKILLS / ABILITIES 
 Post-graduate degree.  
 Northwest utility experience. 

 


